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EFI Logo











The EFI Primary Logo is the main mark 
of the identity system.

It uses the bold “EFI” acronym and represents 
the brand in its most recognizable and impactful form.

USAGE
• Main brand communications
• Editorial covers and layouts
• Digital and print applications
• Minimum height for print: 8 mm

EFI Primary Logo



To ensure visibility and impact, 
the logo must always be surrounded 
by a minimum area of clear space.

No text, imagery, or graphic elements 
may enter this zone.
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The EFI Symbol is a cropped, compact version of the 
Primary Logo, functioning as a simplified mark.

It maintains the character of the main logo while 
allowing use in reduced or square formats.

USAGE
•	 Social media profile icons
• 	 Favicons
• 	 Small-scale applications where the 
	 primary logo would not be readable
• 	 Decorative or supporting graphic elements 
	 within layouts

EFI Symbol



EFI Colors



Primary Colors

The primary palette consists of Soft White and Deep Plum.

Deep Plum is the central brand color and defines  
the overall character of the identity. It provides clarity, 
depth, and sophistication, serving as the main color 
for typography and structural elements.

Secondary Colors

The secondary palette—Heritage Gold, Impact Coral,  
Future Green, and Soft Blue—adds contrast and vibrancy.

These colors are used for highlight blocks in headlines, 
background variations, and accent graphics.

Each color can also be applied in lighter tints to support  
more subtle applications.



Soft White
RGB 	 247/245/242
HEX	 #f7f5f2 
CMYK	 4/4/6/0 
Pantone	

Heritage Gold
RGB 	 189/191/69
HEX	 #bdbf45
CMYK	 32/10/90/0 
Pantone	 7744 U

Future Green
RGB 	 120/220/141
HEX	 #78dc8d
CMYK	 50/0/55/0 
Pantone	 352 U

Soft Blue
RGB 	 155/170/255
HEX	 #9baaff
CMYK	 45/25/0/0 
Pantone	 7452 U

Impact Coral
RGB 	 255/103/69
HEX	 #ff6745
CMYK	 0/65/65/0 
Pantone	 171 U

Deep Plum
RGB	 58/46/72
HEX	 #3a2e48
CMYK	 80/85/35/50 
Pantone	 4147 U
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The EFI logo is designed to perform clearly across light 
and dark backgrounds. Only approved brand colors may 
be used to ensure consistency and accessibility.

Primary Versions
Preferred applications of the logo:
• 	 Deep Plum on light backgrounds
• 	 Soft White on Deep Plum
These versions represent the core expression  
of the EFI identity. 

Extended Versions
Secondary color options may be used exclusively on 
Deep Plum backgrounds:
• 	 Soft Blue
• 	 Heritage Gold
• 	 Impact Coral
• 	 Future Green
These variations introduce flexibility for campaigns and 
expressive use, while maintaining strong contrast and 
brand coherence.

Rules
To ensure clarity and consistency:
• 	 Use only official EFI brand colors
• 	 Apply extended colors only on 
	 Deep Plum backgrounds

Logo Color Combinations



Extended Use on Light Backgrounds

Extended colors are primarily used on 
Deep Plum backgrounds.

In selected cases, they may also appear on 
light backgrounds if contrast and readability 
are ensured.

Use these versions carefully and avoid overuse 
to maintain a consistent brand appearance.



Symbol and Wordmark

The logo consists of the symbol (“EFI”) 
and the wordmark (“Europe’s Futures Initiative”).

• 	 The wordmark is always set in Deep Plum
• 	 The symbol may use approved secondary colors 
	 on light backgrounds

Mixed-color versions (colored symbol + Deep Plum 
wordmark) are allowed only in this combination.

This ensures clarity and a consistent visual hierarchy.
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Color Restrictions

Colored logo versions are primarily 
used on Deep Plum backgrounds.
Use on Soft White is allowed only when
necessary.

• 	 Do not use colored logos on other light 
	 or non-approved backgrounds
• 	 Do not combine colored logos with other 	
	 colors

Use Deep Plum or Soft White logo versions 
as the standard.

This ensures consistency and clear brand 
recognition.



EFI Typography



Adobe 
https://fonts.adobe.com/fonts/zuume 

Licence
https://ladd-design.com/cart/

IDEAS THAT 
SHAPE EUROPE

HIGHTLIGHTS/HEADLINE — ZUUME BOLD

Headlines are set in Zuume Bold, 
always in uppercase and in the primary 
color Deep Plum.

Key words within a headline may be 
highlighted by placing them on a solid color block 
from the secondary color palette. 

This creates emphasis and is a defining 
stylistic element of the brand’s visual 
language.



Licence 
Allready bought / Font Included in Package

ABCDEFGHIJKLMN
OPRSTUWXYZQ 
abcdefghijklmnoprs
tuwxyzq
1234567890

SUBLINE & INTRO TYPEFACE — SUISSE NEUE REGULAR

Headlines, sublines, quotes, and intro texts use 
Suisse Neue Regular.

They are consistently set in Deep Plum, 
providing a calm and refined counterbalance 
to the expressive headline style.



Adobe 
https://fonts.adobe.com/fonts/parabolica 

Licence
https://store.jtdtype.com/shared-
cart/2222160581077770529

ABCDEFGHIJKLMN
OPRSTUWXYZQ 
abcdefghijklmnoprstuwxyzq
1234567890
ABCDEFGHIJKLMN
OPRSTUWXYZQ 
abcdefghijklmnoprstuwxyzq
1234567890

BODY TEXT TYPEFACE — PARABOLICA TEXT REGULAR

Longer paragraphs, body copy, and 
extended quotes are set in Parabolica 
Regular, always in Deep Plum.

This typeface ensures high readability for 
text-heavy applications while harmonizing 
with Suisse Neue in tone and structure. 
 
 

BODY TEXT TYPEFACE — PARABOLICA TEXT MEDIUM



LOGO USAGE PRINCIPLES

The layout system allows the EFI Primary Logo and the 
EFI Wordmark to appear either together or independently, 
depending on communication needs.

This modular approach ensures clarity while maintaining 
strong brand recognition. The EFI Primary Logo may be 
positioned freely within the page format, following the
 established margin grid.

The full name, Europe’s Futures Initiative, remains anchored 
through consistent typography and alignment, providing 
structure and readability across applications.

This flexibility strengthens the visual identity:
It allows the EFI Primary Logo to function confidently as 
a standalone mark in expressive or bold contexts.

It ensures clarity and formality whenever the full name  
is required.

Together, these elements create a system that is adaptable, 
clear, and unmistakably connected to the EFI identity.





TYPOGRAPHY IN USE



Brand Applications

ACTION 
SPEAKS LOUDER 
THAN WORDS.
Europe in 2026 Navigates a Precarious 
Balance Between Unity and Uncertainity.

europesfutures.eu

As Europe enters 2026, the Union faces a convergence of pressures that challenge its political cohesion and strategic ambitions.
Economic divergence among member states, shifting security demands, and rising social fragmentation force EU institutions to reconsider 
long-standing assumptions about integration.
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THE TIME
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»War has returned to Europe. 
Evil has returned to Europe. 
Democracy is no longer 
guaranteed. This is a time
for bold decisions – not for 
succumbing to doom and 
gloom.«
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